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Figure 5
Average Annual Percent Change in Consumer Prices, 1997 to 2002

Real Food... Real Increases

Soups ................................................... 1.7%

Eggs .................................................... -0.3%
Pork chops............................................ 0.1%
Canned fi sh and seafood...................... 0.2%
Ham, excluding canned........................ 0.7%

White bread .......................................... 3.0%
Margarine ............................................. 2.6%

Bananas ............................................... 0.9%
Cookies................................................. 1.7%
Snacks.................................................. 1.8%
Fresh cakes and cupcakes................... 2.2%

Wine .................................................... 0.9%
Carbonated drinks ................................ 1.2%

Lettuce.................................................. 4.7%
Tomatoes.............................................. 3.3%

Ground beef.......................................... 3.5%
Cheese and related products ............... 2.9%
Bacon and related products.................. 2.6%
Frankfurters .......................................... 1.6%
Fresh and frozen chicken parts ............ 1.1%

Potatoes ............................................... 6.5%
Butter .................................................... 6.3%

Oranges and tangerines....................... 5.4%
Ice cream and related products ............ 3.5%
Apples................................................... 2.9% 

Fresh whole milk................................... 2.6%
Distilled spirits ...................................... 2.6%
Beer, ale, and other malt beverages..... 2.1%
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