Figure 5
Average Annual Percent Change in Consumer Prices, 1997 to 2002
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Rea/ Food... Real Increases

LOW PRICE INCREASE HIGHER PRICE INCREASE

Starters
SOUPS ..o 1.7% LEttUCE ... 4.7%
TOMALOES ..., 3.3%

Entrees
EQOS oo -0.3% Ground Deef.........ccooveirniieiiens 3.5%
POrK ChOPS.....c.cvveieiriiecr e, 0.1% Cheese and related products................ 2.9%
Canned fish and seafood...................... 0.2% Bacon and related products.................. 2.6%
Ham, excluding canned............cccceuu.... 0.7% Frankfurters ..o 1.6%
Fresh and frozen chicken parts............. 1.1%

Sides

White bread ..., 3.0% POLALOES ..o 6.5%
Margarne ........ccooeevnieennniesneenn, 2.6% BULLET ..o 6.3%

Fruit and Desserts

Bananas ..o 0.9% Oranges and tangerines...........c.coce.... 5.4%
COOKIES. ... 1.7% Ice cream and related products............ 3.5%
SNACKS ..o 1.8% APPIES....oe e 2.9%
Fresh cakes and cupcakes................... 2.2%
Beverages

WINE .o 0.9% Fresh whole milk.........ccccooviiinnnnnee, 2.6%
Carbonated drinks...........cccocevviicennne, 1.2% Distilled SPINtS .......coovvrveeirricicire, 2.6%

Beer, ale, and other malt beverages..... 2.1%
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